
Looking through a new lens 
at…



 The last year in search?

https://about.google/stories/year-in-search/
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Who have performed better?
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Pay it forwardA new thing – 
3 biggest challenges

Iceberg model – Presencing 
Institute



Pay it forwardDifferent approach to the world 
of work – 
3 economies



Market 
economy
Money

Social 
economy
Impact

Creative 
economy
Expression
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The experience economy 
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In business, the trend is 
your friend!

E V O L U T I O N  O F  E C O N O M I C  A C T I V I T Y :

Agrarian age

Services

Industrial

Information

TransformationExperience economy

In the past jobs were about muscles, now they're about brains, but in 
the future, they'll be about the heart. – Prof. Minouche Shafik, London 
School of Economics
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Experiential Thinking

• Staging of products and services

• Customer experience: friendly, fun & easy

• Digital experiences flourishes!

Experiential Marketing

• The x becomes the marketing

• Customisation

• Employees ”act” in the theatre

• Admission & subscription
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Memory co-creation (staff and guests)

1. Multisensory

2. Intense

3. Personal / meaningful

4. Shared with others

5. Complex/ simplistic

6. Culturally sensitive

7. Memory of experience

8. Conclusion of the experience



The outdoor industry.
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In the U.S.A!
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These activities make up the 
Outdoor Recreation Industry 

SA GDP
R346 billion

Direct

Indirect

716 891 jobsEmployment
1168123 jobs

Direct

Indirect

Tax revenue R86,49 billion

• Retail

• Wholesale

• Manufacturing

• Import

• Export

• Logistics

• Tourism

• Hospitality

• Education

• Learning
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What the research shows us about 
the Outdoor Industry in South Africa:

• 1 in 10 people in SA work in the ORI
• 17500 peer-reviewed academic studies affirms outdoor recreation and 

learning as critical to human development. 
• Only 1% of studies on outdoor recreation emanate from Africa.
• Childhood exposure to outdoor activities lead to participation later in life.
• SA ORI is currently focused on less than 8% of the population!
• Institutional misalignment and voids in SA ORI.
• Lack of grassroots development and exposure to outdoor activities.
• 12 million learners in schools in S.A. 

R173 billionSA GDP
R346 billion

Direct

Indirect

716 891 jobsEmployment
1168123 jobs

Direct

Indirect

Tax revenue R86,49 billion
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Benefits of Outdoor Recreation to 
individuals, communities and countries:

• Physical health.

• Mental health and wellbeing.

• Education and learning

• Active citizenship.

• Crime reduction 

• Enhanced social behaviour.

• Promote sustained active lifestyles. 

• Place attachment.

• New perspectives.

• Personal development.

• Environmental stewardship
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The adventure industry is the gateway 
to… 
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Thank you


